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The Tourism and Hospitality Association of Guyana

The Tourism and Hospitality Association of Guyana is a non-profit, private sector-led organization dedicated to lobbying, marketing and  advocating for  sustainable tourism development by fostering professionalism and quality service, providing benefits to members, representing member interest and collaborating with Government and influencing its tourism policies.
Who are we? 
The Tourism and Hospitality Association of Guyana,   familiarly  called THAG is an umbrella body for tourism related entities and  allied  companies which include accommodation facilities – hotels and interior resorts, restaurants, tour operators,  tour guides,  domestic and international air carriers,  bars and  night  clubs, transportation  providers,  travel agencies, tourism  consultants, jewelers, gift and craft shops to name a few.

The organization was established in January 1991 by a group committed individuals who were willing to pool their resources and skills to promote the development of a Tourism industry in Guyana.  Today, the Association has a growing membership base spanning a range of tourism services across the country and continues to be the leading private sector tourism organization in Guyana.
The Tourism and Hospitality Association of Guyana is a voluntary organisation managed by an Executive Council, elected annually by its Membership at their Annual General Meeting.  As a major stakeholder THAG partners with the Ministry of Tourism, Industry and Commerce, the Guyana Tourism Authority among other key stakeholders in promoting Guyana as a destination, and the ensuring the maintenance of standards within the industry.
THAG is an executive member of the Private Sector Commission of Guyana and regionally is a member of the Caribbean Hotel Association and the Caribbean Hotel and Tourism Association.
The Objectives of THAG

The primary objectives of this organization are:

Advocacy: To act as an umbrella organization, to work together pooling resources to facilitate the effective promotion and development of tourism in Guyana.  
To lobby and advocate on behalf of its members, on issues of importance relating to the growth and operation of their business.  To promote standards and legislation that will benefit, improve and expand the development of the tourism industry in Guyana. 
Membership Support Services: To effectively guide THAG members toward maximizing their business yields and customer satisfaction through relevant services and programmes.
Membership Recruitment: To increase membership and liaise with prospective members who wish to proactively support the tourism industry.

Human Resource Development: To facilitate and encourage human resource development through the provision of industry-related education and training. 

To assist with the identification of training needs amongst members and within the sector.  To strengthen THAG’s position and that of its partners as a training provider with a view to providing a certification and standards programme.


Tourism Advancement and Protection: To address and make immediate impact on industry needs in the area of sustainable development, and on issues that directly or indirectly affect the Tourism industry. 

Destination Marketing: To significantly expand promotional activities both regionally and internationally, presenting Guyana as a superior destination for travellers seeking an unforgettable ecotourism, birding, adventure/outdoor visitor experience.
Education and Awareness: To facilitate the development of strategies to enhance awareness of private sector initiatives spearheaded by membership organizations and the Association collectively.

Regulations and Standards: To collaborate with partner agencies for accreditation of   local facilities and to lobby   government to establish and maintain standards for the industry

Why Join THAG? 

The Tourism and Hospitality Association of Guyana provides a unique opportunity for members to enhance partnerships and develop initiatives which can directly impact on the efficiency and success of their businesses. The intention of the Association is to act as a catalyst bringing members closer to potential clients in a cost effective way. 
The key benefits of membership include:
Networking

The importance of networking cannot be devalued. New members will gain immediate access to an exceptional community of local, regional and international professionals with extensive experience in the industry. As a member of the Caribbean Hotel Association, partnering with our regional counterparts facilitate meaningful exchanges, training and promotion of goods and services. 

Training

THAG is able to provide superior training opportunities for its members and their staff facilitated through negotiations with international donor agencies and the funding of training opportunities.  These exchanges have made it possible for both local and international expertise to provide the best possible training for the industry at affordable costs.  Members are granted first preference to training provided at a subsidized rate and the opportunity to these international trainers visit and provide support to their businesses on exchange visits. Non-members are required to pay the standard rate. 
THAG is  presently  partnering with the  Canadian  Executive Services Organisation (CESO)  to  develop  capacity  within the   various  areas of the  sector, whilst  improving the  level  of service  supplied by the sector.
Greater lobbying power

Issues affecting the collective membership, that of a few or even one individual member  
Will be reviewed and afforded representation and support at the relevant levels.  

Advertising

Services provided by the membership are listed in THAG’s Explore Guyana magazine, free of charge. This excellent high quality glossy magazine is included in information packages provided to Diaspora markets and official visiting delegations. Local delegations attending international or regional conferences, international  tradeshows and fairs include our  tourist  guide with  your information as  an selling  point of  what  Guyana  has to offer.  Advertising spaces within the magazine afford members the opportunity to advertise at a reduced cost of that regularly charged. 

Marketing and PR

Marketing and Public Relations activities   are generally undertaken by insertions in the   domestic market and via international destination marketing and promotional activities. 
Online marketing is available via the THAG website which provides direct links to members’ websites.
Tradeshow Participation

THAG organizes regional and international sales blitz and attendance at international trade fairs annually for its members. When attending tradeshows as part of the Association, members will benefit from the opportunity to:-
1. Expose and market your product at a significantly reduced cost.

2. Enjoy rebated airfares negotiated by THAG.

3. Enjoy reduced hotel rates when attending trade shows.

4. Have access to generic collateral materials.

5. THAG  through assistance  provided  by Caribbean Airlines  will ship magazines to the various  destinations in advance at  no cost  provided the flights  are  not  fully  booked.

Duty Free Concessions

THAG facilitates and makes the process easier by providing valuable information so you can enjoy duty free concessions provided by Government of Guyana for some aspects of your operation. This is facilitated by the Guyana Office for investment. Please check their website for details on concessions available (www.goinvest.gov.gy). 
Access to Information Network
Members are allowed access to comprehensive sources of information about the industry locally, regionally and internationally.
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